
 

 

 

 

 

Title:    Digital Marketing Specialist 

Department:    Marketing 
Job Req Opening Date:   January 2017 
Contact:   kristina@indowwindows.com, 503-284-2260 

 
Company: Indow® is an award-winning Portland company that has developed a new kind of window insert that dramatically improves 

energy efficiency for homes and commercial buildings. We sell all across the US and Canada. 
You: A strong writer who is also good with spreadsheets and analytics, looking to accelerate your marketing career -- while working for 

a company that cares about sustainability and reducing carbon emissions. 
Job snapshot: In this position, you will coordinate the company’s digital marketing efforts with five other team members, and learn first-

hand how to run PPC and Facebook advertising campaigns; as well as harness Google Analytics information to make website 
improvement recommendations.  
 
Qualifications: 

 Superb writing and editing abilities.  

 Intermediate to advanced working knowledge of Microsoft Excel, particularly Pivot Tables. 

 Ability to prioritize among competing tasks while maintaining attention to detail; also continually evaluates processes and looks 
for ways to become more efficiently. 

 1+ years’ experience in working with project management platforms or a CRM. (Experience in JIRA or Salesforce preferred but 
not required.) 

 1+ years of experience in processing and executing complex projects or order fulfillment in any setting.  

 User experience with platforms including Facebook, Instagram, Twitter, LinkedIn, Pinterest, and Reddit. (Advertiser experience 
preferable.) 

 Strong drive and desire to learn. 

 
Responsibilities: 

 Manage our PPC campaigns in AdWords, Bing, and Facebook. (These campaigns are currently healthy, meaning the role will 
involve refining and expanding upon our existing campaigns. You will have expert consultants available for guidance and 
training. Experimentation with new campaigns is also encouraged; we are innovators and inventors at our core!) 

 Collaborate with the Director of Marketing and our design team on implementing strategic paid social campaigns (including 
Facebook, Instagram, Pinterest, Reddit, Twitter, and LinkedIn). 

 Create weekly, monthly, and quarterly reports to ensure we are in line with our department and company KPIs. 

 Flag poorly performing landing pages and coordinate with web designer/developer to implement A/B tests to improve 
performance. 

 Marshal data, identify patterns, establish relationships, make detailed comparisons between similar sources and draw 
conclusions within the data. 

 
What you will learn: 

 How to manage and build world-class PPC campaigns using industry leading techniques. 

 How to use marketing automation software (e.g. Pardot) to create lists, segment audiences, trigger emails, score leads, etc. 

 How to coordinate a truly agile digital marketing team using Scrum practices and JIRA project management software. 

 How to use Salesforce CRM to manage territory-specific dealer digital marketing campaigns and calculate profitability. 

 How to wield Tableau to analyze cross-platform data, comparing for example ROI from Facebook to ROI from AdWords. 

 Advanced functions in Google Analytics, including custom segments, dashboards and reports.  

 Different types of conversion tracking, and how to configure new Goals in Google Analytics. 

 
Compensation: 
Full time position, $33-38,000/year depending on experience. Benefits package including paid vacation, health insurance, 401k, flexible 
spending account, alternate transit rewards program, and “Ministry of Fun” planned company events. This position will report directly to 
the Director of Marketing. 
 
To Apply: 
Please submit cover letter and résumé to kristina@indowwindows.com.  
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